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Sports betting - sports plan to bet on next 12 months: NCAA basketball




4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 45.2 years old (9.8%
younger than average) and have a $132,238 (38.1% higher than average) annual household income.
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6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 45.3 years old (9.8%
younger than average) and have a $136,417 (23.6% higher than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ‘ Gender of Target vs. Market: Adults 21 or older | Ethnicity of Target vs. Market:
' White Ly
o Black/African | 5.8%
American
= who Plan to Bet on NCAA
6 . 0% Basketball in the next 12mos Aslah I 4.3%
= Remainder of MSP DMA Other I 0:3%
50.3 50.2 , S
i Hispanic
Total Persons: 5 8,63 1,853,083 1,860,286 I
2237 3,489,593 Men Men Women Women who Plan to Bet on NCAA Basketball in the next 12mos 8 MsP
— e
. A Age:
Age Cell Demographics of Target vs. Market: ‘ prage. o W= HHI of Target vs. Market:
N
Adults 21 or older : 3
S who Plan to Bet on NCAA Basketball in the next 12mos u MsP <$35K HHI 12.5%
$35K-$50K HHI
8% $50K-$75K HHI e 0:8%
$75K-$100K HHI e 0:3%
49.5%, —
e : - 0K 1 | TR
.4% $150K-$250K HHI _-:-"'—Hm;":
0.0% $250K+ HHI lﬁ“
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 e
® who Plan to Bet on NCAA Basketball in the next 12mos m MSP Avg.HHE: ‘ Wﬂ? il “

MSP DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 103
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - sports plan to bet on next 12 months: NCAA basketball



5.% or 120,973 of STL DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 47.5 years old (5.5%
younger than average) and have a $121,782 (22.1% higher than average) annual household income.
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7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 40.7 years old (18.9%
younger than average) and have a $114,088 (14.9% higher than average) annual household income.
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2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 43.7 years old (20.9%
younger than average) and have a $120,019 (15.4% higher than average) annual household income.
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' 4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 29.2% more likely to be a
college graduate, 38.9% more likely to work full-time, 11.1% more likely to be married, 16.2% more
likely to be a parent of 1 or more children under 18.
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6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
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7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 53.3% more likely to be a
college graduate, 39.6% more likely to work full-time, 9.3% more likely to be married, 52.% more likely
to be a parent of 1 or more children under 18.
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2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 24.2% more likely to be a
college graduate, 70.4% more likely to work full-time, 6.9% less likely to be married, 31.8% less likely to

be a parent of 1 or more children under 18.
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4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 1.5% more likely to own
their home, 18.3% more likely to own a higher valued home, 1.9% more likely to have a single-family
home, 2.4% less likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older

67.3% P Single Family House (unattached) 35.1%

Own a Dog
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28.1% iy b 4.8% 25.8%
7.0% 71.7% 18.1%
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8,121,583 FEMPo 0k 3,386,712 (PAE ] sﬂ,ﬂa E7 Y5 W00 288,703 nddd 5,3%
Own Rent Other Own SecTnd Home | pohile Home or Manufactured 1.8% Own other type of Pet -
or Real Estate 6.7%
Home i
Propers, | X
who Plan te Bet on NCAA Basketball in the next 12mos mUSA who Plan to Bet on NCAA Baskethall in the next 12mos mUsA who Plan to Bet on NCAA Basketball in the next 12mos mUSA

P24 Value of Owned Home: Adults 21 or older

Average Value of Owned Home:

1 g Home Loans: Adults 21 or older

who Plan to Bet on NCAA Basketball in the next 12mos

usa $435,995

9.4% 9.7%

m E

<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M S1VH Home Refinanced Home Equity Own
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6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 1.1% more likely to own
their home, 1.2% more likely to own a lower valued home, 4.2% more likely to have a single-family home,
5.2% less likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older

Single Family House (unattached) 1265 33.8%
69.7%

Own a Dog
13.7% 35.7%
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B oo

0.7% 39.9%

Condominium I S Own a Cat
' 31.1%
7.8% 2%
3.5% 49% 4.3% Apartment
7 asm e 11.4%
Other Own i‘“‘;:ﬂ Home | pobile Home or Manufactured | 0.8% (Own other type of Pet E
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H e’
Property ome I 1.6%
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5.% or 120,973 of STL DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 5.2% more likely to own

their home, 25.7% more likely to own a higher valued home, 6.4% more likely to have a single-family

home, 1.9% less likely to have a dog.
mﬁm Type of Home:Adults 21 or older 4 ¢ Pets in Home:Adults 21 or older
44.0%

m Own/Rent/Other: Adults 21 or olden
73.3% Single Family House (unattached) _89
75.5% Own a Dog
Townhouse or attached Home I 4 ;%
3.3% 31.4%
Condominium I i Own a Cat
' 24.2%
7.3% -¥
5.5% 3.4% 6.3% Apartment E%
EE XG0 1,695,207 5 : 6,627 BEECHTES PRI 154,431 s__u%
Own Other Own iﬁcT::tHU'“e Mobile Home or Manufactured | 0.6% Own other type of Pet .
or Rea ate Hi 7.2
Property ome . 6.2%
who Plan to Bet on NCAA Basketball in the next 12mos mSTL who Plan to Bet on NCAA Basketball in the next 12mos ESTL who Plan to Bet on NCAA Basketball in the next 12mos mSTL
v g Home Loans: Adults 21 or older

-~
Value of Owned Home: Adults 21 or older
Averaievnfueoimmednume:
B 0000 $312016 | .

who Plan to Bet on NCAA Basketball in the next 12mos

2.3% 2.6% 1.7%
Own

Home Equity
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Outright (No
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Home
Improvement

S1vH
Mortgage
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$150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-S500K  $500K-$750K
mSTL

<$150K
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7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 4.1% less likely to own their
home, 1.9% more likely to own a higher valued home, 6.6% less likely to have a single-family home, 8.2%
less likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home:Adults 21 or older €™ Pets in Home:Adults 21 or older

61.5% ]
Single Family House (unattached) 37.3%
65.9%

Own a Dog
0.2% 40.7%

Townhouse or attached Home

 3s% 7
0.4% 26.5%
Condominium Own a Cat
29.6%
57% 63% 50% 4.7% A
7 ons 1.4%
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who Plan to Bet on NCAA Basketball in the next 12mos HCIN who Plan to Bet on NCAA Basketball in the next 12maos. mCN who Plan to Bet on NCAA Basketball in the next 12mos mCN
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Average Value of Owned Home:
who Plan to Bet on NCAA Basketball in the next 12mos
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g
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2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 3.3% more likely to own
their home, 11.% more likely to own a lower valued home, 12.5% less likely to have a single-family home,
23.3% more likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older

Single Family House (unattached) 42.3%

Own a Dog
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8.6% 7.9% %
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896 3,795 BUPELE 5.7%
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or Rea ate 7.3
Property Home . 6.0%
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who Plan to Bet on NCAA Basketball in the next 12mos
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4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 33.% more likely to look up
D-I-Y advice online, 4.5% more likely to always vote in local elections, 16.1% more likely to belong to a

gym, 6.9% more likely to fly domestic past yr

Political Activity: Adults 21 or older

86.9%
41.0% 32.1% 4 26.9%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None
(In District of Residence) Democrat Republican of These
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i,
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M;:i;ﬂ::: information m::::'n‘u t\[r;:::lan Advice |:::;L| Garden ideas Information Beauty ideas Postresume Development Spirtuaity  Classes (:;::;‘m mite |'m::';";mr {s::::‘ Family Advice  Service Local Elections: Always
i i, Local Eections: Sometimes
® who Plan to Bet on NCAA Basketball in the next 12mos mUSA = who Plan to Bet on NCAA Basketball in the next 12mos. mUSA
(9
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6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 51.9% more likely to look up
D-I-Y advice online, 6.8% more likely to always vote in local elections, 1.3% less likely to belong to a gym,

2.% less likely to fly domestic past yr.

MTop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older
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etc) fnandng)
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5.% or 120,973 of STL DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 34.7% more likely to look up
D-I-Y advice online, 8.8% more likely to always vote in local elections, 20.5% more likely to belong to a
gym, 22.9% more likely to fly domestic past

al Activity: Adults 21 or older

37.6% L 27.6%

Registered toVote Democrat / Lean  Republican / Lean Independent/ None
(In District of Residence) Democrat Republican of These
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MTop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

M;::::; intormaton |Mx;r:;u.:n‘n( advice /\;ﬁ:‘m ':;":e“; Garden idess Information Postresume Beauty ideas Spirtualty Development  Classes mS:::? ;r:.:;«;m imate s[:::;:f:’: Familyadvice  service Local Elections: Always 39_43% =
m:x:i.r“ Js’:::-‘:? o= Local Elections: Sometimes .
= who Plan to Bet on NCAA Basketball in the next 12mos mSTL # who Plan to Bet on NCAA Baskethall in the next 12mos msTL
(9
W&Top-so past 12-months Active L,’festy]e Activites: Adults 21 or older ‘N Past 12-months Domestic Airline Trips: Adults 21 or older
: 9.2%
R =35 536 13.9%

14.1%

5 5-1%'!ewDomesuc ast year: [IINGZONINEETSAN

Avg. # Domestic Flights:

11.9%|

AL 50 748 11.5%
- 10.3%
4trips yTys
" 12.8%

Gilling-  lawnCare  Gandening Swimming  Bicyding vulnmn Fishing Hiking - - Camping Bowling Belong to. ogging - Baskethal cmupnmm Yoga-piates  aduk Follow 3 Hunting  Camgiverof Competitive  Foorball Soccer sanhil Tennis Organized  Snow Sking -
Outdoar [Flowers or Backpacking cnfu Health Ciub o Running Continuing  Waight Loss Aging Parent Video Gaming Road Race Snowboarding
Cooking vegetables) Gym edocation  Progam or Relative fax,
Marathan,
® who Plan to Bet on NCAA Basketball in the next 12mos mSTL L)

STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 107
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - sports plan to bet on next 12 months: NCAA basketball




gym, 14.1% more likely to fly domestic past y

7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 34.% more likely to look up
D-I-Y advice online, 2.3% more likely to always vote in local elections, 42.8% more likely to belong to a

Adults 21 or older

mhhanil

_Top-ZO past 30-days Online Lifestyle Activites:
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Finanding}

etc)

= who Plan to Bet on NCAA Basketball in the next 12mos uCIN

Political Activity: Adults 21 or older
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2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 50.5% more likely to look up
D-I-Y advice online, 10.5% less likely to always vote in local elections, 19.% more likely to belong to a gym,

3.1% more likely to fly domestic past y

ilhlhuhhkmh-huu'

Political Activity: Adults 21 or older

| n

Registered toVote Democrat/ Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

idential Elections:

Statewide Elections: Always
ide Elections: Sometimes ke en
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Ty ey o= Local Elections: Sometimes 29
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Past 30-days QSR Users: Adults 21 or older

1time

% 2 times
3 times

4 times

5 times

6-9times

10times or more
= who Plan to Bet on NCAA Basketball in the next 12mos

Total Monthly QSR Users:
84.8%

Avg. Monthly QSR Meals:

31.1% less likely to smoke cigarettes.

4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 1.7% more likely to use QSRs
past mo., 6.9% more likely to use Sit-Down Restaurants past mo., 2.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

€ R itime 16.9%

2 times 16.4%

A thmies 11.9%

4 times

5 times 7.2%
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] |
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e R - -

Top-10 Cuisines: Adults 21 or older
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= who Plan to Bet on NCAA Basketball in the next 12mos mUSA
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who Plan to Bet on NCAA Basketball in the next 12mos “ 22.0%

uss | 19.2%

Drank Past Odays: Adults 21 or Ider

Liquor

Any Type of Beer
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Microbrew / Craft Beer
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Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub
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Used Past 30-days: Adults 21 or older
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Spa e
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Past 30-days QSR Users: Adults 21 or older
o ., I 1ltime

3 times

10.3%

® who Plan to Bet on NCAA Basketball in the next 12mos

Avg. Monthly QSR Meals:

4 times

5 times

6 - 9times

10times or more

= MSP

Total Mnnthfy QSR Users:

85.9%
—“ —

6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 4.7% more likely to use QSRs
past mo., 2.2% more likely to use Sit-Down Restaurants past mo., 35.3% less likely to use Casinos past yr.,

38.3% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

¥

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more
uMsP
Meals:

® who Plan to Bet on NCAA Basketball in the next 12mos

hly Sit-Down R
77.4% 75.7%

Total Monthly Sit-Down Restaurant Users:  Avg. M

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

caftee Bagel/  halian sSteakhouse Upscale
Mouse/ Burgers/ Doout/
Caffes Bar Sporis Bar  Bakery

indian /
Thai /
Other
asian

Pia  chiness  mesican wings/

= who Plan to Bet on NCAA Basketball in the next 12mos. mMSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 14.4%

L2 452,451 12.2%

Drank Past 30-days. Adults 21 or older

45 7%
1,673,177 “45.1%

Any Type of Beer
Liquor

Domestic Light Beer
Domestic Regular Beer

Wine

14.0%

Imported Beer

Microbrew / Craft Beer

# who Plan to Bet on NCAA Basketball in the next 12mos. mmsP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Stage Show / Concert

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling

Spa

Used Past 30-days: Adults 21 or older

%

/ Cannabis Cigarettes

Vape

Casinos visited past 12 Yes

® who Plan to Bet on NCAA Basketball in the next 12mos mMsP
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2 times

3 times

4 times

5 times

6 - 9times

10times or more

® who Plan to Bet on NCAA Basketball in the next 12mos = STL

Total Monthly QSR Users: Avg. Monthly QSR Meals:
81.9%

6.4%

5.% or 120,973 of STL DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 5.2% less likely to use QSRs
past mo., 5.5% more likely to use Sit-Down Restaurants past mo., 17.9% more likely to use Casinos past yr,

| 37.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

» 1time

2 times

3 times

4 times

5 times

6 - 9times

% who Plan to Bet on NCAA Basketball in the next 12mos

10times or more

W STL
Meals:

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R
75.4% 71.5%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Pz chinese  Mexicn  makan  wings/  Coffee Steakhouse Bagell Upscale  seafoad

Burgers / House /

Sports Bar Coffee Bar uhrv

m who Flan to Bet on NCAA Basketball in the next 12mos. mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 9.1%

EUSE 436,752 17.9%

Drank Past 30—days. Adults 21 or older

1,033,107 42.5%
X 42.3%

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

E 14.3%
8.9%

® who Plan to Bet on NCAA Basketball in the next 12mos W STL

STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Past 12 months Casmo Activities: Adults 21 or older

3 29.3%

Bar / Nightclub g

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant g =
Sports Betting §
o —RE
B
D 2.0%

2.3%

Stage Show / Concert

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

/ Cannabis Cigarettes

Casinos visited past 12 Yes

1.8%

# who Plan to Bet on NCAA Basketball in the next 12mos mSTL
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® who Plan to Bet on NCAA Basketball in the next 12mos



Past 30-days QSR Users: Adults 21 or older

ol

1time

.8%
#times -1m
6 -9times '19.2%

16.0%

= who Plan to Bet on NCAA Basketball in the next 12mos

Avg. Monthly QSR Meals:

10times or more
=N

Total Monthly QSR Users:
90.9%

86.6%
e W >

7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 5.% more likely to use QSRs
past mo., 9.8% more likely to use Sit-Down Restaurants past mo., 11.3% less likely to use Casinos past yr.,

78.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4 ®

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

# who Plan to Bet on NCAA Basketball in the next 12mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

mCIN
Meals:

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/  Upscale  seafoed
Doowt
Bakery

Caftee

Piza  wedcn  Chisese wings/ sieakhouse ialian

Mouse /  Durgers /
Caffes Bar Sports Bar

m who Flan to Bet on NCAA Basketball in the next 12mos. mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 24.8%

18.9%

(L 348,216

Drank Past 30-days: Adults 21 or older

Liquor

Domestic Light Beer
Wine
Domestic Regular Beer

Imported Beer

525,0647.9% |

BN 1o v

Microbrew / Craft Beer

®who Plan to Bet on NCAA Basketball in the next 12mos ECIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Past 12 months Casino Activities: Adults 21 or older
Slot Machines " 30.7%

Bar / Nightclub

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

i z
135,796

01.3%
116,798 %

Other Gambling 1

Stage Show / Concert

Spa

Used Past 30-days: Adults 21 or older

%

/ Cannabis

.0{: 29 Casinos visited past 12 Yes

# who Plan to Bet on NCAA Basketball in the next 12mos mCIN
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Past 30-days QSR Users: Adults 21 or older

:"., '&Iﬂ i¥me

2 times

3 times

4 times

5times

6 - 9times

10times or more

® who Plan to Bet on NCAA Basketball in the next 12mos.

Avg. Monthly QSR Meals:

= WPB

Total Monthly QSR Users:
83.2% 76.2%

S e -

2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 9.3% more likely to use QSRs
past mo., 8.1% more likely to use Sit-Down Restaurants past mo., 26.2% more likely to use Casinos past yr,

50.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

15.0%

4 ¥

1time

2 times

3 times

4 times

5 times

6 - 9times

® who Plan to Bet on NCAA Basketball in the next 12mos

10times or more

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

C X
FEERTT 6.4%

# who Plan to Bet on NCAA Basketball in the next 12mos.

®WPB

WPB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

ii

iz chinese  maian  Mexicn Steakhouse Wings/  Coffes  Upscalle Seafood  indian/
Burgers | House / Thai/
Sporis Bar Coffes Sar Other
asian
= who Flan to Bet on NCAA Basketball in the next 12mos. mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 20.3%

L 295,796 16.5%

Past 12 months Casmo Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Sports Betting

m 7.6%
B 1o
[ e

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

mij
-

ij / Cannabis Cigarettes Vape

Casinos visited past 12
= who Plan to Bet on NCAA Basketball in the next 12mos = WPB

74
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®mwho Plan to Bet on NCAA Basketball in the next 12mos. mWPS



4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 16.2% more likely to have a
401K, 14.4% more likely to have an Auto Loan, 46.3% more likely to Invest/Trade Stocks Online, 10.8% less
likely to pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds s ;

Bonds gﬁ‘;%

Other (Crypto / NFTs / Metals, etc.) gu.}:)z

5.0% 6.8% 5.1% 5.4% 6.2% g4ge

Second Home or Real Estate Property 7% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
. 14.6% Account Mortgage Loan or Home
529 Plan / College Savings Plan m Equity Loan
= who Plan to Bet on NCAA Basketball in the next 12mos = USA # who Plan to Bet on NCAA Basketball in the next 12mos uUSA

Professional Services Used* : Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

51, 715

Financial Planner
47.051,987

Online Investing / Stock Trading

8.8%
Accountant
T @ 0
161 3.8%
Real Estate Agent
LASEREE 3.6% 7.4% 6.7% g5y,
- 3.8%

csce iy Rl 10 R

1.9% (*Past 12 Months) VIsA PayPal Debit Card Zelle venmo MasterCard ~ Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney <% Express card Messenger
# who Plan to Bet on NCAA Basketball in the next 12mos =USA = who Plan to Bet on NCAA Basketball in the next 12mos mUSA

usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 1,068
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802
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6.% or 223,776 of MSP DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 4.7% more likely to have a
401K, 19.5% less likely to have an Auto Loan, 29.1% more likely to Invest/Trade Stocks Online, 10.8% less
likely to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

1,394,903 53.7%

IRA (Individual Retirement Account)

Stocks or Stock Options =

057 16.1%
Money Market Funds 131.:9;%

10.2%
11.4%

Bonds

17.8%

8.3%
.o 7.0% 67% .o 6.

St e I

Money  Certificates of Studentloan Personal Loan  Home Refinanced

2
,591 9.2%
Other (Crypto / NFTs / Metals, etc.) it

529 Plan / College Savings Plan m&;’f’m Checking Debitor ATM  Savings

Credit Card Online Mobile Online Bill Home

Auto Loan

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
14.3% Account Loanor Home Mortgage
Second Home or Real Estate Property ﬁ 7.8% Sl
# who Plan to Bet on NCAA Basketball in the next 12mos uMSP = who Plan to Bet on NCAA Basketball in the next 12mos u MSP

Professional Services Used*: Adults 21 or older Past 3-Months Payment Methods Used: Adults 21 or older

Financial Planner

S

957,185 25.8%

Tax Preparation Service =
P Bl 531,550 1%

K
e

Online Investing / Stock Tradi : 0.3
8/ £ 468 962 12.6%

10 4.7%
408,845 11.0%

3.9%

] e o
3.9%

Real Estate Agent & a5%

Insurance Agent at a Local Office (not online)

[

gt R o oo 0.1% 7.5%

; 1.4% - 27% 2.6% 2.9%
Estate Planning h 2.8% e Sy e % o —! Csen T
R } 0.3% (*Past 12 Months) visa PayPal Venmo Debit Card MasterCard  Apple Pay Zelle American Discover  Store Credit CashApp  Google Pay Square Cash Facebook Samsung Pay
Divorce/ Family Attomey h 11% Express. card Messenger
= who Plan to Bet on NCAA Basketball in the next 12mos - MSP # who Plan to Bet on NCAA Basketball in the next 12mos = MSP

MsSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 103
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5.% or 120,973 of STL DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 16.5% more likely to have a
401K, 18.9% more likely to have an Auto Loan, 5.1% less likely to Invest/Trade Stocks Online, 14.7% less likely
to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan .1,077,'sga A8.3%

3 14.3%
386,847 15.9%
3,825 11.4%
Money Market Funds 12.9%
o2 9.3%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

10.9%
: 11.3% | == 8.1% ;
Other (Crypto / NFTs / Metals, etc.) 9.7% h i SE% % 4.6%
529 Plan / College Savings Plan mm ) Checking Debitor ATM  Savings  CreditCard  Online Online Bill  Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced ~ Home

Account card Account Banking Paying Banking Mortgage Market  Deposit [CDs) Home  Improvement
563.4% Account Mortgage Loan or Home

Second Home or Real Estate Property & 6.3% Equity Loan

¥ who Plan to Bet on NCAA Basketball in the next 12mos ESTL = who Plan to Bet on NCAA Basketball in the next 12mos mSTL

Professional Services Used*: Adults 21 or older Past 3-Months Payment Methods Used: Adults 21 or older

526,764 ZLE%
Online Investing / Stock Tradi
14.3%
273,281 11.2%
) W 10a%
e " @ ®
1,534 1.1%
Real Estate Agent g9
e 104,503 R
P 4.5%
Estate Planning mm

S

Financial Planner

Insurance Agent at a Local Office (not online)

7.5% B8.4% 700

& 47% 4.0%
. P e

Google Pay  Store Credit  Discover American Facebook  Square Cash Samsung Pay

MasterCard zelle Apple Pay Cash App

i ) 1.9% (*Past 12 Months) visa Paypal
Divorce / Family Attorney ri-i% card Express  Messenger
u who Plan to Bet on NCAA Basketball in the next 12mos mSTL # who Plan to Bet on NCAA Basketball in the next 12mos =STL

STL DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 107
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7.3% or 135,289 of CIN DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 16.% more likely to have a
401K, 13.8% more likely to have an Auto Loan, 220.9% more likely to Invest/Trade Stocks Online, 27.5% less
likely to pay with their Debit Card.

ﬁﬁlnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan 834,516 45.3%

IRA (Individual Retirement Account) 5 134%

443,754 24.1%

24,744 18.3%
Mutual Funds 6%
Money Market Funds w 8%
529 Plan / College Savings Plan 26.3%

Other (Crypto / NFTs / Metals, etc.) ;‘:::

Stocks or Stock Options

20% B 53K 50 5.9%

T i e - 7
Bonds h 7.1% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mabile Home Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
6,716 5.0% Account Loanor Home Mortgage
Second Home or Real Estate Property 1% Equity Loan
# who Plan to Bet on NCAA Basketball in the next 12mos ECIN = who Plan to Bet on NCAA Basketball in the next 12mos mCIN
Professional Services Used*: Adults 21 or older Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service 0,920 5. y
Financial Planner e
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Estate Planni|
state Planning oo 3% .
B 2.2%
Real Estate Agent - - ‘ m-
~ ~ 9.1% (*Past 12 Months) PayPal Debit Card Venmo MasterCard Zelle CashApp  ApplePay GooglePay Store Credit  American Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney m Card Express Messenger

® who Plan to Bet on NCAA Basketball in the next 12mos mCIN = who Plan to Bet on NCAA Basketball in the next 12mos = CIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 101
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2.4% or 43,973 of WPB DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 40.8% more likely to have a
401K, 62.2% more likely to have an Auto Loan, 4.9% more likely to Invest/Trade Stocks Online, 22.6% more
likely to pay with their Debit Card.

mﬁ AInwestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

11.7%
Money Market Funds 12.8%
35 8.5%

14.0%

6 9.5% 8 114 0% & 0%
Other (Crypto / NFTs / Metals, etc.) e [l m . 6%
5 8.6% B % - SEN - ] m
Second Home or Real Estate Property 7.9% chednng Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Personal Loan  Home  Studentloan Rehnanced
Account card Account Banking Banking Paying  Mortgage Market  Deposit[CDs) Improvement Home
. 382.1% Account Loan or Home Mortgage
529 Plan / College Savings Plan % Equity Loan
¥ who Plan to Bet on NCAA Basketball in the next 12mos EWPB ® who Plan to Bet on NCAA Basketball in the next 12mos u WPB

Professional Services Used*: Adults 21 or older y'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service 307,308 17.1%
Fi ial Planmn
inancial Planner 270,781
Accountant
13.5%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 20.3%

12.9% 12.5%
35%

Real Estate Agent

figal 2.7%
65,384 3.6%
Estate Planning % 2.5%

S17.1%

0.6% (*Past 12 Months) visa PayPal MasterCard Zelle Debit Card Venmo Apple Pay  American CashApp Store Credit GooglePay  Discover SquareCash Facebook Samsung Pay
Divorce / Family Attorney E % Express card Messenger
= who Plan to Bet on NCAA Basketball in the next 12mos mWPB = who Plan to Bet on NCAA Basketball in the next 12mos =mWPB

WePB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 74
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% of Total
Weekly H:M:

uUsA USA Projection
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 16 hours, 22
minutes and 47 seconds each week with All Forms of Media.

o e _— 79.1% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 52 minutes each week

- listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

o

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

CONCUrr
Usage 54.6%

who Plan to Bet on NCAA uUsa
Basketball in the next
12mos

m who Plan to Bet on NCAA Basketball in the next 12mos m USA

Scarborough R2 2025: Sep24-Aug25  Qual Intab 1,068 USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 24,802 Hubbcrd Shaf;em‘jfn rf;':h"iynt;i"g
BROADCASTING -
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 5 hours, 42
minutes and 15 seconds each week with All Forms of Media.

sl d/F 88.1% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 31 minutes each week
o | FOUR listening to All Local AM/FM Radio, representing 12.3% of total time spent with all forms of Media.

Masen - -
‘Vadatss TINAL g

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
Concurrent 55 5
IR o HETITRE on NCAA MsP
BaskEgRD
% of Total
Weekly H:M:

Avg. Weekly

Hours:Minutes:

L
&
&
m who Plan to Bet on NCAA Basketball in the next 12mos m MSP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 103 MINNEAPOLIS-ST. PAUL  DMA  Scarborough R2 2025: Aug24-Jul25  Quol Intab 2,024 Hubbq rd Sharseof Evarything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 19 hours, 16
minutes and 40 seconds each week with All Forms of Media.

81.9% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 56 minutes each week
listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

[ i

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent

g K o IS on NCAA sTL

Basketball in the next 12mos.
% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Plan to Bet on NCAA Basketball in the next 12mos mSTL

STL  DMA  Scarborough R2 2025: Aug2d-Jul25  QualIntab 107 ST.LOUIS ~ DMA  Searborough R2 2025: Aug24-jul25  Qual Intab 2,051 b 5"-‘";9 °fA E"eh'“_vthi"t’l
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Sk 5 ar Anything
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 15 hours, 37
minutes and 41 seconds each week with All Forms of Media.

86.2% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 42 minutes each week
listening to All Local AM/FM Radio, representing 11.8% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

* 77:14:33
Concurrent

9t ¥ \who Plan to Bet on NCAA cN
Basketball in the next 12mos

% of Total
Weekly H:M:

= who Plan to Bet on NCAA Basketball in the next 12mos mCIN
CIN  DMA  Scarborough R2 2025: Sep24-Jul25  Qual intab 101 CINCINNATI ~ DMA  Scarborough R2 2025: Sep2d-Jul25 ~ Qual Intab 1,977 Hubbo rd Shaneiar Sunyshics
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. y 9 .
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 21 hours, 54
minutes and 46 seconds each week with All Forms of Media.

81.4% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 15 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

97.8%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

who Plan to Bet on NCAA WPB
Basketball in the next 12mos

concurrent
Usage %

% of Total
Weekly H:M:
Avg. Weekly
Hours:Minutes:
&
I
% ‘ﬁ
&
¥ who Plan to Bet on NCAA Basketball in the next 12mos  WPB
wes DMA Scarborough R2 2025: Aug24-Jun25  Qual Intab 74 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab 2.5 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING
Sports betting - sports plan to bet on next 12 months: NCAA basketball



Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 21 hours, 51
minutes and 39 seconds each week with All Forms of Ad-Supported Media.

75.7% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 14 hours, 4

minutes and 48 seconds each week with All Forms of Ad-Supported Media.

84.4% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 0 minutes each week
| listening to Local Ad-Supported AM/FM Radio, representing 15.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 23 hours, 52
minutes and 27 seconds each week with All Forms of Ad-Supported Media.

78.4% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 36 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.1% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 19 hours, 38
minutes and 57 seconds each week with All Forms of Ad-Supported Media.
= o ein i 82.8% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 24 minutes each week
R FOUR listening to Local Ad-Supported AM/FM Radio, representing 15.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 0 hours, 20
minutes and 58 seconds each week with All Forms of Ad-Supported Media.
80.% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 5 minutes each week
| listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6

ka2 hours and 33 minutes each day with All Forms of Ad-Supported Media. 75.7% listen to Local AM/FM
2.e R Radio for an avg. of 63.1 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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Radio for an avg. of 60. minutes/day.

| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 5
hours and 26 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM

(Local Radio delivers 15.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Tap-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6
hours and 50 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local AM/FM
Radio for an avg. of 73.8 minutes/day. (Local Radie delivers 14.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Radio for an avg. of 72. minutes/day.

| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6
hours and 14 minutes each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM
(Local Radio delivers 15.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6
hours and 54 minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM
Radio for an avg. of 69.3 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week AIIAudfo (Persons & % Reach): Adults 21 or older
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

All Others

TV Music Channels
Pandora

Apple Music
Amazon Music
iHeartRadio
Audiobooks

- 188,950 or 84.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 43.% of
all time spent daily with Ad-Supported Audio.
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- 94,891 or 78.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day representing 44.6%

51 ;m[

e o of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older
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- 112,027 or 82.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day representing 47.3% of
all time spent daily with Ad-Supported Audio.

# Time spent:

'10.9%

P
mm Avg. Hours+Minutes/day with

Audio: Adults 21 or older
mm
et
mm‘ who Plan to Bet on NCAA
-2 Basketball in the next
oo L Lo S
Px

= who Plan to Bet on NCAA Basketball in the next 12mos

=

u CIN

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local AM/FM
Radio
74.7

Owned
Music
29.0

SiriusXm
16.2

Podcasts
277

YouTub
e Music
10.5

Apple

Music

10

Pandor
a Amaz

10.4

All

Local AM/FM Radio
67.9

Podcasts
215

YouTube
Music
13.9

TV Music
Channels
315

Owned
Music
11.4

Pandora
8.7

SiriusXM
16.1

Appl

® who Plan to Bet on NCAA Basketball in the next 12mos

= CIN

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others
iHeartRadio
Amazon Music

SiriusXM

Total Persons.

m 2%
mmm
(270, 1 6l
g 1oy
Coze 1o
50557 |

14.5%

o o 0o, oo
YR MR &R R

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 21 or older

5 5 =
oo o
SEEEREE

Audiobooks _ 83575
Owned Music _ 8% mﬁﬁ"ﬁl?ﬁﬂg o
Apple Music _ 83& e
® who Plan to Bet on NCAA Basketball in the next 12mos ECIN
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 101

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local AM/FM Radio
72.0

YouTube

Podcasts

27.3

Spotif
Music y
93 6.1

Pandora

8.4

v
Music
Chann

els

12.3

Amaz
on
Mu...

iHea...

NITH

Local AM/FM Radio
63.9

Podcasts

20.7

TV Music
Channels

11.5

Spotify

9.2

YouTube
Music
12.0

All

Oth

Pandora ers
8.9 5.6

az BB
Amaz | ipes .

on
Mu...

Siriu...

® who Plan to Bet on NCAA Basketball in the next 12mos

Sports betting - sports plan to bet on next 12 months: NCAA basketball

HCIN

soefa.ai

* Share of Everything
for Anything _




' 35,165 or 80.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to

Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day representing 44.3% of
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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| 188,950 or 84.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 43.% of
all time spent daily with Ad-Supported Audio.
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Audio: Adults 21 or older
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| 94,891 or 78.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day representing 44.6%
of all time spent daily with Ad-Supported Audio.
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Avg. Hours+Minutes/day with Ad-Supported
Reach % 78-4%
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| 112,027 or 82.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day representing 47.3% of
all time spent daily with Ad-Supported Audio.
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| 35,165 or 80.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to

Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day representing 44.3% of
all time spent daily with Ad-Supported Audio.
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Hot AC, Pop
Contemporary Hit Radio, and Country.
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188,950 or 84.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, All Sports, Pop
Contemporary Hit Radio, and Hot AC.
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94,891 or 78.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Hits, Classic Rock,
News/Talk/Information, and Alternative.
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112,027 or 82.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Adult Contemporary,
News/Talk/Information, and Classic Rock.
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35,165 or 80.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Classic Hits, Adult
Contemporary, and Pop Contemporary Hit Radio.
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144,358 or 64.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 63.9 minutes every day representing 29.% of all
time spent daily with Ad-Supported Video.
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78,685 or 65.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 84.7 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Video.
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77,981 or 57.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 93.5 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Video.
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27,450 or 62.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 59.8 minutes every day representing 22.% of all
time spent daily with Ad-Supported Video.
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7,110,691 or 58.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing 31.6%
of all time spent daily with Ad-Supported Video.
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144,358 or 64.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch

Ad-Supported Local TV Stations for an average of 63.9 minutes every day representing 29.% of all
time spent daily with Ad-Supported Video.
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Reach %

_ llshare OfAd-suppOI'ted video " Video: Adults 21 or older

who Plan to Bet on NCAA
38.9% Basketball |n§ggﬂﬁxt

12mos

54.7%

34.5% 34.7%

21.5%

16.0%
11.1%

8.4%

Weekly
Total
Persons

Reached:=155°504 2,030,806

6.4%

32/

144,358 2,384,145

58,357 1,444,185

48,204 731,470 35,814 515,658

77,276 1,289,737

20,337 413,429

37,922 568,210 86,609 1,011 986 14,197 310 474
Cable TV Local TV Amazon Hulu YouTube Netflix Paramount+ Peacock TikTok Roku
A
Daily i
® who Plan to Bet on NCAA Basketball in the next 12mos m MSP
MSP DMA Scarborough R2 2025: Aug24-1ul25 Qual Intab 103

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,024
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Sports betting - sports plan to bet on next 12 months: NCAA basketball




78,685 or 65.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 84.7 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Video.
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. 77,981 or 57.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 93.5 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Video.
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27,450 or 62.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch

Ad-Supported Local TV Stations for an average of 59.8 minutes every day representing 22.% of all
time spent daily with Ad-Supported Video.
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7,110,691 or 58.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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27,450 or 62.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Movies,

Local News - Morning, Dramas, and Sports.
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[ 8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 120.8 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 146,380 or 65.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 63.2 minutes every day representing 14.7% of all time

spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 21 or older
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69,707 or 57.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 81.3 minutes every day representing 16.9% of all time
spent daily with Ad-Supported Digital Media.
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[ 81,402 or 60.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 94.4 minutes every day representing 19.4% of all time
spent daily with Ad-Supported Digital Media.
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30,646 or 69.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 112.4 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Digital Media.
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- 8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 33.8 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.
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146,380 or 65.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 18.9 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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- 69,707 or 57.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 22.6 minutes every day representing 27.8% of all time

B f1NAL

D e spent daily with Ad-Supported Social Media.
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12,853 or 9.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 33.6 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Social
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- 8,557 or 19.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 29.8 minutes every day
representing 26.5% of all time spent daily with Ad-Supported Social
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8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 33.8 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.

Weekly 73.9% Avg. Hours+Minutes/day with Ad-Supported

Reach% /0-9% Social Media: Adults 21 or older
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146,380 or 65.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 18.9 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Social Media.
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69,707 or 57.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 22.6 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Social Media.
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12,853 or 9.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 33.6 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Social

Weekly 75.8% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
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8,557 or 19.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use Ad-
Supported Blogs/Message Boards (read and/or post) for an average of 29.8 minutes every day
representing 26.5% of all time spent daily with Ad-Supported Social
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 581,425; Local Radio: 576,284; Non-Prem. Cable: 303,884; Local TV: 265,679
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the ne

All Other Digital Media: 903,952;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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the next 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 12,099; Social Media: 9,529; Local TV: 6,100; Non-Prem. Cable: 4,839
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,503;
Local Radio: 5,957; Social Media: 5,282; Non-Prem. Cable: 4,345; Local TV: 3,792 reaching
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 7,106; Social Media: 6,062; Non-Prem. Cable: 4,458; Local TV: 2,950 reaching
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,022; Local
Radio: 2,160; Social Media: 2,040; Non-Prem. Cable: 1,316; Local TV: 1,032 reaching
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos.
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older
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10,550,446 or 87.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
spend an average of 56.7 minutes per day driving, seeing Billboards and Signs. 63.3% Listen to Local
Radio Stations Out-of-Home for an average of 38.2 minutes/d

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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. 211,668 or 94.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend

an average of 61.6 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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[ 111,877 or 92.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 70.5 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local Radio
Stations Out-of-Home for an average of 44.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older
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105,872 or 78.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 63.1 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations OQut-of-Home for an average of 43.7 minutes/day.
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37,677 or 85.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend

an average of 50.9 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local Radio
Stations Out-of-Home for an average of 42. minutes/day.
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10,550,446 or 87.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an

average of 56.7 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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211,668 or 94.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 61.6 minutes per day driving, seeing Billboards and Signs representing 43.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

oy "Share of Ad-Supported OOH Media"
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111,877 or 92.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 70.5 minutes per day driving, seeing Billboards and Signs representing 44.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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105,872 or 78.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an

average of 63.1 minutes per day driving, seeing Billboards and Signs representing 37.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
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37,677 or 85.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 50.9 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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211,668 or 94.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 61.6 minutes per day driving an average of 35.8 miles each day and are 62.8% more
likely to use US 169 south of I-394 than the Metro average.

Top-26 Residential Zip Codes: Adults 21 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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| 111,877 or 92.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 70.5 minutes per day driving an average of 41. miles each day and are 53.8% more
likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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105,872 or 78.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 63.1 minutes per day driving an average of 36.7 miles each day and are 67.6% more
likely to use Loveland - Madeira Road than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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37,677 or 85.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 50.9 minutes per day driving an average of 29.6 miles each day and are 56.4% more
likely to use State Road 70 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total persons % Time Spent

3,184,876 or 26.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 30.%
of all time spent daily with All forms of Print Media.
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. 81,850 or 36.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 35.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Totol persans

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily) mm

usa today aiy) - TR R
catogs - PRSI I 3.5%
[ioosss | v e

= who Plan to Bet on NCAA Basketball in the next 12mos

who Plan to Bet on NCAA
Basketball in the next 12mos
Magazines

m_m—-m"

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

uMSP

Wall Street
Journal (Daily)
134

Local Daily Newspaper(s)

(Sunday)
120 105

New York Times

(Daity)

USA Today (Daily)
17

New York Times
(Daily+Sunday)

Local Daily

Newspaper(s)

(Daity+sunday)
86

Magazines

Direct Mail

Local Daily
Newspaper(s)
{Sunday)
131

Local Daily
Newspaper(s)
(Daily+Sunday)
95

USA Today (Daily}
9.2

New York Times
(Daily+Sunday)
a1

Local Daity
’2)(9"!

New York Times

(Daily)
14

Wall Street Journal
(Daily)
9.1

Direct Mail

Advertising

(excluding

Catalogs)
73

Catalogs
37

Magazines
Al

= who Plan to Bet on NCAA Basketball i

in the next 12mos

u MsP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg

Total persons:

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
All Local Weekly Newspapers ,

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)
USA Today (Daily)

Catalogs

Magazines m 5_
O 03

# who Plan to Bet on NCAA Basketball in the next 12mos
MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 103
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

who Plan to Bet on NCAA
Basketball in the next 12mos

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or olderm

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Wall Street Journal
(Daily)
134

New York Times
{Sunday)
123

msm

Local Daily
Newspaper(s)
(Sunday)
120

New York Times
(Daily)
86

USA Today (Daily) Magazines
117 81

Local Daily
Newspaper(s)
(Daity
80

Direct Mail
Advertising
{excluding Catalogs)
70

Local Daily
Newspaper(s)
(Sunday)
131

New York Times
(Sunday)
109

Wall Street Journal (Daily)
9.1

USA Today (Daily)
92

Direct Mail

Advertising

(excluding

Caralogs)
73

New York
Times (Daily)
74

Magazines
66

uMSP
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of all time spent daily with All forms of Print Media.

- 24,794 or 20.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.

5 minutes every day representing 31.6%

Avg. Week All Prmt Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Toeal persons

Direct Mail Advertising (excluding Catalogs) m—ﬂ:ﬂ
Local Dty Newespaper(o) Daly e T LA )
RS [ - |
sty et s 25 i |
Books  PPCRRRR 6% Local Daily

USA Today (Daily) ) Hﬁ:::(sl
New York Times (Daily) Avg. Hours+Minutes/day with All . 139

Print Media: Adults 21 or older . Wall Street
New York Journal
Times (Daily) (Daity)
82 77

Direct Mail
wall Street Journal (Daily) / Local Daily Advertising
iz Newspaper(s) (excluding
Magazines m-s who Plan to Bet on NCAA A Books (Daity Catalogs)
Basketball in the next 12mos = 4.0 126 83 71
el o

New York Times (Daily+Sunday)
All Local Weekly Newspapers

New York Times (Sunday)

Local Daity
paper(s)
USAToday (Daily) | (Daily+Sunday)
86 85

Local Daity
Newspaper(s)
Magazines (Daity

Wall Street Journal
all Street Journal 81

(Daily)
91

Local Daily g
Newspaper(s) Mew York Times (excluding New York
(Sunday) (Daity+Sunday) Catalogs) Times (Daily)
119 88 75 66

# who Plan to Bet on NCAA Basketball in the next 12mos mSTL = who Plan to Bet on NCAA Basketball in the next 12mos mSTL
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Total Persons: % Time Spent:

et s (oo o) O e [
AT .. . [ ——_

ey [ —
Yy [ —

USA Today (Daily)

New York Times
Local Daily Newspaper(s) (Sunday) (Daily+Sunday)
139 15

New York Times
(Sunday)
147

New York Times (Daily)

New York Times (Daily+Sunday)

Local Daily
Newspaper(s) New York Times
(Daily (Daity)

Avg. Hours+Minutes/day with Ad-

All Local Weekly Newspapers Supported Print Media: Adults 21 or older

New York Times (Sunday)
Wall Street Journal (Daily) m

s R B WOI4EE  EREE
cotlors PR ™S 3 o — m

{excluding
USA Today (Daily) Magazines il Catalogs)
140 83

Local Daity (Daity+Sunday) Magazines
Newspaper(s) 81
(Sunday)
19

New York Times
(Daily+Sunday) Local Daily Newspaper(s)
88 (Daily
79

New
York

New York Times Direct Mail Advertising Times
(Sunday) USA Today (Daily) {excluding Catalogs) (Daily)
110 86 75 6.6

Basketball in the next 12mos
Books _ 0:0%
0.0%

® who Plan to Bet on NCAA Basketball in the next 12mos mSTL ® who Plan to Bet on NCAA Basketball in the next 12mos WSTL

STL DMA Scarborough R2 2025: Aug24-Jui25 Qual Intab 107
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- 16,342 or 12.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.6 minutes every day representing 29.6%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

Magazines

USA Today (Daily)

New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)

Catalogs

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Toeal persons

m_muw

B i —
B — . ;1u

who Plan to Bet on NCAA
Basketball in the next 12mos

mwho Plan to Bet on NCAA Basketball in the next 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

mCIN

Local Daily
Newspaper(s)
(Sunday)
91

Magazines

86

New York Times
(Daity)
6.7

Direct Mail
Advertising
{excluding Catalogs)
73

Local Daily
Newspaper(s)
{Daily+Sunday)
65

Wall Street Journal
(Daity)
78

Local Daily
Newspaper(s) (Daily
62

56

Local Daily
Newspaper(s)
(Sunday)
131

Local Daily
Newspaper(s)
(DailysSunday) &8 75

New York Times.
(Daily+Sunday)

Wall Street Journa
{Daily)
89

USA Today (Daily)
a3

Direct Mail

Advertising
(excluding
Catalogs)

Local Daily
Newspaper(s) (Daily

94

Catalogs
35
New York
Magazines Times (Daily)
94 69

= who Plan to Bet on NCAA Basketball

in the next 12mos

m CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Magazines

USA Today (Daily)

New York Times (Daily+Sunday)

wall Street Journal (Daily)

Catalogs

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Books

CIN DMA

Scarborough R2 2025: Sep24-Jul25

rmu Persans

5 Time Spent:

mm«
B el v
(5]

006

P o Pln o et n AR
- = Basketball in the
_ 0.0% et inthe next 12mos
0.0%
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Qual Intab 101

Avg. Hours+Minutes/day with Ad- 3
Supported Print Media: Adults 21 or old'um

mCiN
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g. Minutes/day Spent): Adults 21 or older

Local Daity
Newspaper(s)
(sunday)
9.1

Magazines
86

New York Times
(DaitysSunday)
76

New York Times
(Sunday)
84

New York Times (Daily)
67

Mail
(excluding

Local Daily
Newspaper(s) (Daily
62

USA Today (Daily)
56

Local Daily
Newspaper(s)
(Sunday)
131

New York Times
(Sunday)
119

New York Times

(Daily+Sunday) USA Today (Daily)
94 93

Direct Mail
Advertising
(excluding
Caralogs) Magazines
75 71

Local Daily Newspaper(s)
(Daily
88

w York Times (Daily)
639
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8,547 or 19.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 26.5%
of all time spent daily with All forms of Print Media.

Avg. Week AII Print Media (Persons & % Reach): Adults 21 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

USA Today (Daily)

Totaf Persons

B —i w5

m_m.

'who Plan to Bet on NCAA
Basketball in the next 12mos

= who Plan to Bet on NCAA Basketball in the next 12mos uWPB

Avg. Hours+Minutes/day with All

Fﬂﬂf Media: Adults 21 or older
m a6

New York Times (Daily)

Lacal Daily
Newspapers)
(Sunday)
126

New York Times
(Daily+Sunday)
87

Wall Street lournal
(Daily)

Local Daily

Newspaper(s)
(Daily+Sunday)
92

Direct Mail Advertising
(excluding Catalogs)
79

USA Today
(Daily)
63

Magazis

Wall Street
Joumal (Daily)
96
Local Daity
Newspaper(s)
(Sunday)
155
New York
New York Times S
(Daily+Sunday)
112

Direct Mail
Advertising
Local Daily Newspaper(s) | (excluding  USA Today
(Daily+Sunday) Catalogs) (Daily)
108 74 73

= who Plan to Bet on NCAA Basketball ii

in

the next 12mos =WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av:

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

USA Today (Daily)

Books

wes DMA

atat persons:

- _m-

m -" ! l Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 21 or old‘ﬂm

(ecoz |27 o
[aze L0
mm
o 5

= who Plan to Bet on NCAA Basketball in
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who Plan to Bet on NCAA

2'2% Basketball in the next 12mos

the next 12mos
Qual Intab 74

uWPB
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vg. Minutes/day Spent): Adults 21 or older

New York Times [Daily+Sunday)
116

New York Times
(Sunday)
126

Local Daily Newspaper(s)
{Daily+Sunday)
9.2

Local Daily
Newspaper(s) (Sunday)

Local Daily Newspaper(s)
(Daily

87

USA Today (Daily)

MNew York Times (Daily)
10

Direct Mail
(excluding

Catalogs)
79

Magazine

29

Local Daily
‘New York Times Newspaper(s)
(DaitysSunday) (Daily+Sunday)
Local Daily 12 0.8
Newspaper(s) (Sunday)
155

Direct Mail
Advertising
New York Times (Daily) {excluding Catalogs)
85 74

New York Times
(Sunday)
139

Magazines

USA Today (Daily)
73
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"Advertising Actions"

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,374,976
Websites 92,099,713 35.3%
DirectMail s 29.1%

Broadcast, Cable, & Sat TV .59.249‘125

Video Streaming Services 41,326,480 Se T

Podcasts 20,167,035

Local AM/FM Radio 41’1'34'180

Cable TV Networks gryrpen 5%

Audio Streaming Services iz 10.5%
Billboards e 10.3

Local Broadcast TV USA
Newspapers ghyrrges 11.1%
m P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Quallintab: 1229 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a'al for Anything ¢
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"Advertising Actions"

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,352,043 36.4%

1,220,335 32.9%

816,960 22.0%

Social Media

Websites

Broadcast, Cable, & Sat TV

Direct Mail
Podeasts
Local AM/FM Radio  g2Srs e -
Video Streaming Services
Local Broadcast TV geSiges .
Cable TV Networks

Nwsiers '
Billboards MINNEAPOLIS-ST. PAUL

Audio Streaming Services 569933 7.3% I

® P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P21+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R22025:Aug24-Jul25 Qualintab: 103 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a 0 al for Anything «

Sports betting - sports plan to bet on next 12 months: NCAA basketball



Social Media

Websites

Broadcast, Cable, & Sat TV

"Advertising Actions”

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Boughtpast 3mos Due to Ads on %)

791,259 32.5%

723,730

A
490,498 20.2%

Cable TV Networks
Local AM/FM Radio
Local Broadcast TV

Video Streaming Services
Podcasts
Newspapers

Audio Streaming Services

324,012 13.3%
282 454 11.6%

- ST. LOUIS
208,235 8.6%
%

Billboards 210,574
m P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P21+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 107 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a & al for Anything «
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Direct Mail

Websites
Broadcast, Cable, & Sat TV
Social Media

Video Streaming Services

"Advertising Actions"”

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

569,206 30.9%
598,738 32.5%
418,329 22.7%

647,714 35.2%

252. 0

7% |

Local AM/FM Radio

307,094
Billboards
Cable TV Networks 272537
Newspapers
Audio Streaming Services T
Local Broadcast TV S e
m P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P21+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025: Sep24-Jul25 Qualintab: 101 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything «
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Podcasts

Cable TV Networks

"Advertising Actions'’

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

695,908 38.8%

652,494 36.3%
453,835 25.3%

527,989 29.4%
180,325

342,621

Local AM/FM Radio

Audio Streaming Services

Video Streaming Services

187,844 10.5%

252,467 14.1%

Newspapers 239,304 13.3%
321,709 17.9%
Billboards grrerymerm
m P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WESTPALM BEACH-BOCARATON DMA ScarboroughR22025:Aug24-Jun25 Qualintab: 74 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reservec soe a, ,al for Anything ¢
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